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m THE UNITED STATES PATENT AND TRADEMARK OFFinr. 

In re application of: 



Applicant 
Serial No. 
Filed 

Title of Invention 



Attorney Docket 
Examiner 
Group Art Unit 



Thomas J. Perkowski 
10/058,970 
January 28, 2002 

AN INTERNET-BASED CONSUMER PRODUCT BRAND 

MARKETING COMMUNICATION SYSTEM WHICH 

ENABLES MANUFACTURERS, RETAILERS AND THEIR 

RESPECTIVE AGENTS, AND CONSUMERS TO CARRY OUT 

PRODUCT-RELATED FUNCTIONS ALONG THE DEMAND 

SIDE OF THE RETAIL CHAIN IN AN INTEGRATED 

MANNER 

100-058USANB0 

not yet assigned 

2165 



Honorable Commissioner of Patents 

and Trademarks 
Washington, DC 20231 



PRELIMINARY AMENDMENT 



Sir: 



Prior to examination of the above referenced Patent Application, please amend the same 
as follows: 

AMENDMENT TO RELATED CASES 



Please amend the "RELATED CASES" on page 1 to read as follows: 

This Application is a Continuation of Application Serial No. 09/716,848 filed November 
17, 2000; which is a Continuation-in-Part of Application No. 09/695,744 filed October 24, 
2000; which is a Continuation-in-Part of Application No. 09/641,908 filed August 18, 2000; 
which is a Continuation-in-Part of copending Application No. 09/599,690 filed June 22, 2000 
which is a Continuation-in-Part of 09/483,105 filed January 14, 2000; and a Continuation-in- 
Part of Application 09/465,859 filed December 17, 1999; which is a Continuation-in-Part of 
Application No. 09/447,121 filed November 22, 1999; which is a Continuation-in-Part of 
Application No. 09/441,973 filed November 17, 1999; which is a Continuation-in-Part of 
Application No. [09/284,197] 09/284.917 filed June 25, 1999 and.which was entered mto the 
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U.S. on April 21, 1999 which is a National Stage Entry Application from International 
Application No. PCT/US97/19227 filed October 27, 1997, published as WO Publication No. 
WO 98/19259 on May 7, 1998; as well as a Continuation-in-Part of Application No. 
08/736,798, published as U.S. Patent No. 5,918,214, filed October 25, 1996; No. 08/752,136 
now U.S. Letters Patent No. 6,064,979 filed November 19, 1996; No. 08/826,120 filed March 
27, 1997; No. 08/854,877 filed May 12, 1997, now U.S. Letters Patent No. 5,950,173; No. 
08/871,815 filed June 9, 1997; and No. 08/936,375 filed September 24, 1997, each said 
Application is commonly owned by IPF, Inc., and is incorporated herein by reference in its 
entirety as if fully set forth herein. 

AMENDMENT OF THE ABSTRACT 

Please amend the Abstract of Disclosure to read as follows: 

-ABSTRACT OF DISCLOST mP. 

An Internet-based consumer-product brand marketing, merchandising and 
education/information system comprising a central RDBMS for storing a central database of 
links between the Universal Product Number (UPN) assigned to a particular product offered by a 
manufacturer, the Trade Mark (TM) used in connection with the particular product, the Product 
Description (PD) assigned to tihe particular product, and the set of Universal Resource Locators 
(URLs) pomting to information resources on Uie WWW relating to the product. The System 
enables the product's brand managers to create and manage a database of UPN/TM/PD/URL 
links to create a desired brand image for each product. The system enables manufacturers, 
retailers, and their agents to deploy Java-enabled multi-mode type virtual kiosks along any Web- 
enabled consxmier touchpoint. The system also enables manufacturers, retailers, and their agents 
to display advertisement and promotional spots on subnetworks of deployed virtual kiosks, as 
well as menus of UPN/TM/PD/URL links to brand-building information content about such 
consumer products.-- 



Page2of5 




REQUIREMENT UNDER 37 C.F.R. 1.121 

As required under 27 C.F.R. 1.121, the amended paragraph on Page 1 entitled 
"RELATED CASES" will read as follows: 

-RELATED CASES: 

This Application is a Continuation of Application Serial No. 09/716,848 filed November 
17, 2000; which is a Continuation-in-Part of Application No. 09/695,744 filed October 24, 
2000; which is a Continuation-in-Part of Application No. 09/641,908 filed August 18, 2000; 
which is a Continuation-in-Part of copending Application No. 09/599,690 filed June 22, 2000 
which is a Continuation-in-Part of 09/483,105 filed January 14, 2000; and a Continuation-in- 
Part of Application 09/465,859 filed December 17, 1999; which is a Continuation-in-Part of 
Application No. 09/447,121 filed November 22, 1999; which is a Continuation-in-Part of 
Application No. 09/441,973 filed November 17, 1999; which is a Continuation-in-Part of 
Application No. 09/284,917 filed June 25, 1999 and which was entered into the U.S. on April 
21, 1999 which is a National Stage Entry Application fi:om International Application No. 
PCT/US97/19227 filed October 27, 1997, published as WIPO Publication No. WO 98/19259 on 
May 7, 1998; as well as a Continuation-in-Part of Application No. 08/736,798, published as 
U.S. Patent No. 5,918,214, filed October 25, 1996; No. 08/752,136 now U.S. Letters Patent No. 
6,064,979 filed November 19, 1996; No. 08/826,120 filed March 27, 1997; No. 08/854,877 filed 
May 12, 1997, now U.S. Letters Patent No. 5,950,173; No. 08/871,815 filed June 9, 1997; and 
No. 08/936,375 filed September 24, 1997, each said Application is commonly owned by IPF, 
Inc., and is incorporated herein by reference in its entirety as if fully set forth herein. 
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REQUIREMENT UNDER 37 C.F.R. 1.121 

As also required under 27 C.F.R. 1 . 121, and pursuant to Ihe present Amendment, the 
Abstract of Disclosure should read as follows: 

ABSTRACT OF DTSrj.OSTIRF. 

An Internet-based consumer-product brand marketing, merchandising and 
education/information system comprising a central RDBMS for storing a central database of 
links between the Universal Product Number (UPN) assigned to a particular product offered by a 
manufacturer, the Trade Mark (TM) used in connection with the particular product, the Product 
Description (PD) assigned to the particular product, and the set of Universal Resource Locators 
(URLs) pointing to information resources on the WWW relating to the product. The System 
enables the product's brand managers to create and manage a database of UPN/TM/PD/URL 
luiks to create a desired brand image for each product. The system enables manufacturers, 
retailers, and their agents to deploy Java-enabled multi-mode type virtual kiosks along any Web- 
enabled consumer touchpoint. The system also enables manufacturers, retailers, and their agents 
to display advertisement and promotional spots on subnetworks of deployed virtual kiosks, as 
well as menus of UPN/TM/PD/URL links to brand-building information content about such 
consumer products. 
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REMARKS 



16-1340. 



The Commissioner is authorized to charge any fee deficiencies to Deposit Account No, 



Respectfully submitted, 



Dated: August 1,2002 




ThonMs J. Perkowski, Esq. 
Reg. No. 33, 134 
Attorney for Applicant 
Thomas J. Perkowski, Esq., P.C. 
Soundview Plaza 
1266 East Main Street 
Stamford, Connecticut 06902 
203-357-1950 
http ://www.tipatlaw.cQm 



Certificate of Mailing under 
37 C.RR. L08 

I hereby certify that this correspondence 
is being deposited with the 

United States Postal Product 
on August 1 , 2002in a Postage Prepaid 

envelope as First Class Mail, 



Commissioner of Patents and Trademarks 
Washington, DC 20231 



addressed to: 




Thomas J. Perkowxki, Esq. 
Reg. No. 33,134 
Date: August 1,2002 
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IN THE UNITE D STATES PATENT AND TRADEMARK OFFTCF. 

In re original application of: 

Applicant : Thomas J. Perkowski 

Serial No. : 10/058,970 

Filed : January 28, 2002 

Title of Invention : AN INTERNET-BASED CONSUMER PRODUCT BRAND 

MARKETING COMMUNICATION SYSTEM WfflCH 
ENABLES MANUFACTURERS, RETAILERS AND THEIR 
RESPECTIVE AGENTS, AND CONSUMERS TO CARRY OUT 
PRODUCT-RELATED FUNCTIONS ALONG THE DEMAND 
SIDE OF THE RETAIL CHAIN IN AN INTEGRATED 
MANNER 

Attorney Docket : 100-058USANB0 
Examiner : not yet assigned 

Group Art Unit : 2165 

Honorable Commissioner of Patents and Trademarks 
Washington, DC 20231 

REQUEST FOR APPR OVAL OF PROPOSED CHANGES TO THE DRAWINGS 



Applicants hereby request approval of proposed changes to the following figures: 3 A3, 
5B (second instance), lOAl, 10A2, 15D1, 15E, 15F, 15L, 15P, 15Q, 15S, 15AA, 15CC, 17B, 
18A, 19B, 20B, 22, 23, 24B, 33, 38A, 39 and 40A; which are indicated in red ink on the sheets 
filed herewith. As required, Applicants have included Formal Drawings herewith which are to 
be entered upon approval of the proposed changes. 



Respectfully submitted, 



Dated: August 1, 2002 ^^/t^^ 




Thomas J. PerkoWski, Esq. 
Reg. No. 33, 134 
Attorney for Applicant 
Thomas J. Perkowski, Esq., P.C. 
Soxmdview Plaza 
1266 East Main Street 
Stamford, Connecticut 06902 
203-357-1950 
http ://www.ti patlaw.com 
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CERTIFICATE OF MAILING UNDER 
37CF.R. 1.08 

I hereby certify that this correspondence 
is being deposited with the 
United States Postal Service 
on August 1, 2002 in a Postage Prepaid 
envelope as First Class Mail, 
addressed to: 

Commissioner of Patents and Trademarks 
Washington, DC 20231 

Thomas^l. Perkowskf, Esq, 
Reg. No. 33,134 
Date: August 1,2002 
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"■wnotfonal Message h DR 
Emotional Message in Df^ 
I s?nme Duiafion of Promotion Spot 

!popyrtgN Owner of Promo Ad 
^ pfdered Number of Displays/Date 

yae Fomwi of Promotwnal Ad 
% Jflrtual Kk>sk Promo Spot ID No. 

Actual Number off Dfspf^s/Date 
^Pfs^ctual Number of tnterruptkins 
^?i45osl of Pronw Spot 
l^romo Cost Payment 
j^te of Promo Payment 
!^aftate of Record Update 



Alpha 20 
A43ha20 
Alpha 20 
Alpha 20 
At3ha20 
A^20 
Alpha 20 
Alpha 20 
A^20 
A^20 
At)ha20 
Alpha 20 
A^20 
Alpha 20 
Alpha 20 
Alpha 20 
Alpha 20 
M)ha20 
Alpha 20 
A^20 
Alpha 20 
Alpha 20 



EnteraNeL 
Enterable; 
EntaraM: 
Ehterabfe; 
EhtereM; 
Enterable; 
Enterable; 
Enterable; 
Ertterable; 
Enterable; 
Enterable; 
Enterabte; 
Enterabte; 
Enterable; 
Enterable; 
Enterable; 
Enterable; 
Enterable; 
Enterable; 
Enterable; 
Enterabte; 
Enter^; 



Modifiable 
Mociliabre 
ModHiabte 
ModKlable 
Mod»iable 
Modl^ 
Mod»iable 
Mod»lat)te 
Mod»iable 
Modffiable 
ModHiable 
Mod»iable 
Mod»table 
ModHiable 
ModHiatXe 
Modtfiable 
ModHiable 
Modifiable 
Mocfi^e 
Modtfiable 
Modifiable 
Modifiable 
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Sfrueturt: Virtual Kiosk Promo Campaign 



VktuaiKkMklONo. 
Oeto of Promo Campaign 
Virtual Klo«kPnxno Spot 10 No. \ 
Virtual Woek Promo Spot ID No. 7. 
Virtual Kk)ak Promo Spot 10 No. 3 
VirtuailQo6kPfomoSpo(H)No. ^ 
Virtual NMk Promo Spot 10 No* S 
VMuaHQoakPramo^MtlONo. U 
WtuirilOoakPfomoSpotlONo. 
Virtual Kloak Promo Spot ID No. 
Virtual Kiosk Promo Spot ID No. ^ 
Virtual Kiosk Promo Spot ID No. lO 
Total Promo Spot OfdecBd 
OataofRecondMpdate 



Alpha 20 
>^pha20 
Alpha 20 
Alpha 20 
Al|pha20 
Alpha 20 
Alpha 20 
Alpha 20 
Al|pha20 
Alpha 20 
A^20 
Alpha 20 
Alpha 20 
Alpha 20 



Entofabla; 
Erttarabla; 
Er«tarat)la; 
Entarabla; 
Emarabia; 
EntamUa; 
Emarabia; 
Entarabla; 
Entac^; 
Entarable; 
EntaraUa; 
Enterable; 
Entarabla; 
Emarabte; 



ModHiafala 
ModlfiaUa 
Mod»iabla 



ModHiabla 
ModHiabki 
ModHlable 
ModHiabla 
ModHlable 
Mocfifiabia 
ModHiabla 
Mocfifiabia 
ModHiabla 
ModHi^ 



Virtual KkMk ID No. 
Oateof AdCanif3a}gn 
Vttuai Kk)ak Ad Spot ID No. 1 
Virtuitf Kk»k Ad Spot ID No. 2 
Wtuai Kioak Ad Spot ID No« 3 
Kk}sk Ad Spot ID No. 4 
yaual Kk>$k Ad Spot ID No, 5 
rirtual Kk>sk Ad Spot ID No. 6 
Virtual Kioak Ad Spot ID No. 7 
Vrtual Kwsk Ad Spot ID No, 8 
Vtftuai Kiosk Ad Spot ID No. 9 
Virtual Kio^ Ad Spot ID No. 10 
Total Ad Spots Ordered on Kiosk 
Date of Record Update 



Structure: Virtual Kloak Ad Campalon 



Alpha 20 
Alpha 20 
Alpha 20 
Alpha 20 
Al|pha20 
Alpha 20 
AM»20 
A^20 
Alpha 20 
Alpha 20 
Alpha 20 
Alpha 20 
Alpha 20 
Alpha 20 



Entarabla; 
Enterable; 
Enterable; 
Enterable; 
Enterabte; 
Enterable; 
Enterable; 
Enterable; 
Enterable; 
Enterable; 
Enterable; 
Enterable; 
Enterable; 



MocKHable 
ModHiable 
Modifiable 
ModHiable 
ModHiable 
ModKUa)le 
ModHlable 
ModHiable 
Modifiable 
Modifiable 
Modifiable 
Mocfifiable 
ModHiable 
Modifiable 



Structure: Ad Credit --Phyalcal Kiosk 



Advertiser ID No. 


Alpha 20 


Enterabte; Mocfiflable 


Physical Kk)sk ID No. 


Alpha 20 


Enterable; ModHiable 


Physical Kiosk Ad Spot ID No. 


Alpha 20 


Enterable; Modifiable 


VPU of Advertised Product 


Alpha 20 


Enterable; ModHiable 


tjRtoflntemjptedAd 


Alpha 20 


Enterable; Mocfifiable 


Date of Interruption 


Alpha 20 


Enterable; Modifiable 


Ttfne of Interruption 


Alpha 20 


Enterable; Modifi^ 


UPN of Intennipting Product 


Alpha 20 


Enterable; ModHiable 


Amoum of Ad Credit 


Alpha 20 


Enterable; Modifiable 


Data of Record Creation 


Alpha 20 


Enterable; ModHiable 
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MfflVfacturer^s fin electronic streams of cnmnpiyryy.) 

• Registration of Manufacture/Creatioa of Retailer Account 

• Log*in by Manufacturer 

Update and Display Manufacturer's Virtual Kiosk Deptoymcnt Directory - 

• Select/order Virtual Kiosk for Deployment 

• Specify domain of Virtual kiosk Installation and Deployment 

• Selection of Information Services Delivered by Deployed Virtoal CPI 

• Selection and C us t o mi za t oa .of - Virtual CPI Kiosk GUI Design 
Registration of Manufacturer's Aisle/Shelf Rights/Privileges on CPI Kiosks 
Certification of Manufacnirer's Advertising Agents 

Certification of Manufacturer's Product Promotional Agents 

Monitoring Performance of Certified/Registered Manufacturer's Advertising Agents 

Monitoring Performance of Certified/Registered Manufacturer's Promotional Agents 
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DATA PROCESSING METHOD FOR GENERATING A GENERAL I 
PROMOTION DIRECTORY WHICH INCLUDES ONLY (PHYSICAL AND 

VIRTUAL! KIOSKS ON WHICH THE REGISTERED PROMOTER IS 
AIITHORIZED BY RETAH^ERS TO PLACE PROMO SPOT ORDERS TOR 
EXECUTION AND DISPLAY 



A: USING A WEB-ENABLED CLIENT SUBSYSTEM, THE REGISTERED 
PROMOTER TM&JnHTA:^A GENERAL KIOSK PROMOTION DIRECTORY 
REQUEST TO THE PROMOTION SPOT MARKETING/SALES/MANAGEMENT 
WEB SERVER. THIS REQUEST INCLUDES THE PROMOTER'S 
IDENTIFICATION NUMBER. 



B: THE DATA PROCESSING SUBSYSTEM INTEGRATED WITH THE 
UPN/TM/PD/URL RDBMS RECEIVES AND PARSES THIS DIRECTORY 
REQUEST TO DETERMINE THE PROMOTER'S IDENTIFICATION NUMBER. 



O THE DATA PROCESSING SUBSYSTEM USES THE DATA TABLES OF FIG&] 
15J AND THE PROMOTER'S IDENTIFICATION NUMBER TO DETERMINE I 
THE LIST OF MANUFACTURERS (BY THEIR MINS) WHO HAVE RETAINED \ 
THE IDENTIFIED PROMOTER aIS THEIR AGENTS. I 



D: THE DATA PROCESSING SUBSYSTEM DETERMINES, FOR EACH MIN 
OBTAINED AT BLOCK C, THE PHYSICAL AND VIRTUAL CPI KIOSKS ON 
WHICH THE HOSTING RETAILERS HAVE AUTHORIZED TO PLACE 
PRODUCT PROMOTIONS. 




P ATA rRQCESSlNCr MfTBQP TOR gB^fERAT^Wg A gRAHP HftSK 

PROMOTION DIRECTORY WfflCH INCHIDES ONLY PHYSICAL AND 
VIRTUAL^ KIOSKS ON WHICH THE REGISTERED PROMOTER IS 
ADTHORIZED BY RETAILERS TO PLACE PROMOTION SPOT ORDERS lOTR 

EXE^VTiQNANPPW^T 

XPUSING A W|B^Efj|m.ED CLIENT SIJBSYSTEM, THE REGISTEREd| 
PROMOTER ijbflfSAfl^ A BRAND KIOSK PROMOTION DfRECTORYl 
REQUEST TO THE PROMOTION SPOT MARKETING/SALES/MANACSMENT I 
WEB (HTTP) SERVER. AS INDICATED IN FIG. 39, THIS REQUEST INCLUDES \ 
(D THE TRADEMARK(S) -BRAND NAME(S)-- OF PRODUCTS TO BE 
COVERED IN THE KIOSK PROMOTION DIRECTORY, AND THE (D) THE 
PRQNK>TER'S IDENTIFICATION NUMBER. 
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B: THE DATA PROCESSING SUBSYSTEM INTEGRATED WITH THE 
UPN/TM/PD/URL RDBMS RECEIVES AND PARSES THIS DIRECTORY 
REQUEST TO DETERMINE THE TRADEMARK(S) OF PRODUCTS TO BE 
COVERED IN THE KIOSK PROMOTION DIRECTORY, AND ALSO THE 



1 PRORA TION IDENTIFICATION NUMBER. 
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C: THE DATA PROCESSING SUBSYSTEM USES THE DATA TABLES IN THE 
UPN/TM/PD/URL RDBMS AND THE PROMOTION IDENTIWCATION NUMBER 
TO WHICH CONSUMER PRODUCTS CARRY SUCH TRADEMARKS (I.E, 
BRAND NAMES) AND ALSO THE UPNS AND MINS OF THE 
MANUFACTURERS OP SUCH TRADEMARKED a<E. BRANDED) PRODUCTS. 

J/ ■ 



[D: THE DATA PROCESSING SUBSYSTEM USES THE MINS DETERMINED AT 
ILOCK C TO DETERMINE THE LIST OF PHYSICAL AND VIRTUAL CPI 
lOSKS IN WHICH MANUFACTURERS IDENTIFIED BY SAID MINS HAVING 
5LE/SHELF RIGHTS/PRIVILEGES TO DISPLAY PRODUCT PROMOTIONS. 



FIG. 'MA 



